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Reach out to more than

A MILLION CONSUMERS
N one place single place

OK@SNOJE ZADOVOLJNAS{/ ViZI+d.SI
Recipes Fashion and Beauty Active Living
Health and Vegan Lifestyle Lifestyle Ailments
Sports Slovenian Personal Growth Food
Entertainment Occasional Travel Mental Health
Tricks &Tips Astrology Vizita TOK
Unique visitors Unique visitors Unique visitors Unique visitors
945.263 411.815 356.590 280.513
Reach Reach Reach Reach
68 % 30% 26 % 20 %
Pageviews Pageviews Pageviews Pageviews
141.940.041 5.715.232 3.997.394 1.934.662
OUT)
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Cekin % BIBALEZE.si Donm Kvre.si MOSK SVETZ

Unique visitors

Reach

Pageviews

T The site is interactive and contains hyperlinks.

Pregnancy
Education and Parenting
Health and Nutrition

Partnerships
Spare Time

Unique visitors

216.167

Reach

16 %

Pageviews

1.500.197

Home and Decorating
Household
Flowers and Gardening
Construction
and the Environment
Pets

Unique visitors

170.956

Reach

12 %

Pageviews

1.206.443

Unique visitors

Reach

Pageviews

Your advertisements will appear next to relevant content.
8 THEMATIC PORTALS for precise segmentation
of target groups.
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3 1. TARGET GROUP

GENDER

50 % 50 %

Vi 24UR.COM - THE MOST
VIEWED WEBSITE EVERY DAY

Female

¢ The most visited website in Slovenia, where
each day loyal readers spend a third of their
time online.

e 24ur.com is also the first choice of mobi-
21 % le users. A third of all views are made on

0,
oy U0 18 g smartphones.
° 10 %
- - e Current events at home and around the
world, business news, sports, useful news,

entertainment and in-depth articles for our
18-24 25-34 35-44 45-54 55-64+ 65+ more discerning readers.

24 %

¥ 2. AVERAGE MONTHLY STATISTICS

1.015.199

0\950‘842 953445 944196 01928 go0syy 914015 922739 996715 g240gg 969486 942214

é H H H H H H H H H H H
January February  March April May June July Avgust September October November December
2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021

32.263.000 142 mio % 2 uri 14 min

VISITS PAGEVIES TIME SPENT

MOST VIEWED WEBSITE EVERY DAY
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3 3. USERS

440.000

UNIQUE USERS PER DAY

713.000

UNIQUE USERS PER WEEK

946.000

UNIQUE USERS PER MONTH

2 4. INTERNET BROWSING

ICOM

i Online
Others ; Users

B 5. TIME SPENT ONLINE

)
L
‘ AR 379,

i online
i time

Others

24UR.COM - THE MOST
VIEWED WEBSITE EVERY DAY

24ur.com has on average
33 % more dally visitors than the second
and third-ranked websites.

DAILY, MORE THAN HALF OF OUR
MONTHLY VISITORS TRUST THE SITE'S
EXCELLENT EDITORIAL TEAM.

A good fifth of visitors start their browsing
of Slovenian websites on 24ur.com

Every month, visitors of Slovenian websites spends
most of their time browsing 24ur.com - on

average as much as 2 hours and 14 minutes per
month. Users of Slovenian websites spend 37 %
of all the browsing on 24ur.com.

MOST VIEWED SITE EVERY DAY
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868.000 monthly users

Reach of mobile users on Slovenian websites:

70 % 56 %

MONTHLY WEEKLY

I
1520 50  65.000 56 %

i new video i new video i daily i users monitors
i content i content i users ¢ monthly video
per month per day content

¥ WHAT DO VISITORS THINK ABOUT 24UR.COM?

FOR »24ur.com - because everything is available in one place (news, sports,
EVERYONE  recipes, smart advice for the home and health tips, TV schedule...:

\ DIVERSE »Interesting and concise content, diverse, | can find everything | am
interested in at a given moment.«

INTERESTING It contains all topics that interests me and | am happy to read it.«

MOST VIEWED SITE EVERY DAY
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THEMATIC PORTALS
Your AD next to relevant context

3 1. REACH OF THEMATIC PORTALS

1.133.000
I 721.000
PROPLUS PROPLUS Slovenske Delo Metropolitan Veder Dnevnik Finance

tematski portali ~ novice

B 2. YOUR AD NEXT TO RELEVANT CONTEXT

8 thematic portals enables us precise segmentation of users. Segmentation is done
through most popular segments that is also used by Google Ads network.

Q VOTE
(o]
& == < @ ™

fashion automotive reality life politics art
7 W SR ¢:
education home and garden food sport
“‘[‘ ; NEWS
5 LW( (] s
(G
technology finance travel news erotica
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@ BIBALEZE.si

7 1. TARGET GROUP

GENDER

Female

Male

AGE

2% 0% 159

17 %

18-24 25-34 35-44 45-54 55-64+ 65+

Number one parenting portal

AMBITIOUS PARENTS:

Family is their primary concern. They also
have high ambitions in the business field.

They describe themselves as: responsible,
organised and ambitious.

Appearances are important to them.
They are interested in celebrity news.
They cannot imagine life without the Internet.

Watching television is their favourite leisure
activity. The television is always switched on.
They have a positive attitude towards
advertising.

An advertisement must provide the most
important information about the product.

2. AVERAGE MONTHLY STATISTICS

REACH
217.000
75.000
bibaleze.si ringaraja.net

217.000

UNIQUE USERS PER DAY

1,5 mio

PAGEVIEWS

1.100.000

UNIQUE USERS PER MONTH

9 min

TIME SPENT

SMALL STEPS IN THE RIGHT DIRECTION

PROPLUS®



Cekin Number one consumer portal

A @ ow Cabis
= o=
1. TARGET GROUP -~ bl i
——
GENDER %
. PR
52 % 48 % ﬂ
CONSUMERS WITH
Female Mele AN ENTREPRENEURIAL SOUL
¢ They believe that competition makes people
better.
e They aim to keep abreast of technological
AGE advances.
¢ They describe themselves as: responsible,
ised, with a sense of entrepreneurship.
2% 900 209 organise
. ° ° 15 % ¢ The Internet is their first source of
13 % information.

6 %

e Advertising is a way of learning about new
products and reminding them of those they
are already familiar with.

18-24 25-34 35-44 45-54 55-64+ 65+

2. AVERAGE MONTHLY STATISTICS

223.000

UNIQUE USERS PER DAY

REACH

1,3 mio /

PAGEVIEWS

223.000 953.000

187.000
120.000 UNIQUE USERS PER MONTH

7 min /

cekin.si finance.si  slovenskenovice.si  svetkapitala.si TIME SPENT

SUITS EVERY POCKET
(8) PROPLUS"
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Ay Number one portal for the home
Dom in £ Vrt.si and garden

2 1. TARGET GROUP

GENDER

INTERIOR DESIGN
Male ENTHUSIASTS

e Their home is decorated according to their taste.
They aim to impress visitors with their interior design.

¢ They plan to renovate/refurbish their home next year.
¢ They describe themselves as: responsible and ener-

Female

AGE getic.
¢ They enjoy a quiet life and prefer to spend their spare
time at home.
21% 219% 23% ¢ The Internet is their first source of information.

13 % 16 % e Watching TV makes their time go by faster.
0,
6% . ¢ They keep abreast of technological advances.
L ¢ They have a positive attitude towards advertising.

e Advertising must provide the most important infor-
mation about the product.

18-24 25-34 35-44 45-54 55-64+ 65+

2 2. AVERAGE MONTHLY STATISTICS

171.000

UNIQUE USERS PER DAY

REACH
171.000 UNIQUE USERS PER MONTH
dominvrt.si slovenskenovice.si  deloindom.si

THE ART OF LIVING
PROPLUS"



MOSK!SVETZ

1. TARGET GROUP

GENDER

Female Male .
AGE 0

% 2% 919 .

g 13% 14% ’

18-24 25-34 35-44 45-54 55-64+ 65+

2. AVERAGE MONTHLY STATISTICS
REACH

EXPERIENCE SEEKERS

They are interested in new technologies.
They want to look attractive.
They enjoy spending time in the company of friends.

They describe themselves as: responsible and
energetic.

Sport is important to them. Mainly cycling, skiing,
basketball, football, swimming....

The Internet is their first source of information.
Watching TV makes their time go by faster.

When buying products, they are seduced by the
identity of the brand.

Advertising must provide the most important
information about the product.

164.000

157.436
92.000 31,000 66.164
moskisvet.si nogomania.com avtomobilizem.si  slovenskenovice.si polet.si metropolitan.si aktivna.si
164.000 1,5 mio 770.000 11 min
UNIQUE USERS PER DAY PAGEVIEWS UNIQUE USERS PER MONTH TIME SPENT /
an
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OKWSNOJE

2 1. TARGET GROUP

GENDER

63 % 37 %

Female Male

AGE

23% 209

16 % 18 %

18-24 25-34 35-44 45-54 55-64+ 65+

2 2. AVERAGE MONTHLY STATISTICS

REACH

Number one cooking portal

TESTERS OF NEW TASTES

They cherish family happiness the most.
They enjoy cooking and trying new products.

They test new food products that appear in
stores. They read product labels carefully.

They describe themselves as: practical and
patient.

Life without the Internet is unimaginable.
The television is always switched on.

Advertising is a way of learning about new
products and reminding them of those they are
already familiar with.

Advertising must provide the most important
information about the product

412.000

UNIQUE USERS PER DAY

412.000

205.000 223.000

5,7 mio

PAGEVIEWS

3.100.000

UNIQUE USERS PER MONTH

okusno.je hudo.com nadlani.si  slovenskenovice.si

deloindom.si

15 min

TIME SPENT

BRIMFUL OF IDEAS

PROPLUS®



VIZI+3.SI Healthy living portal

2 1. TARGET GROUP

GENDER

61 % 39 %

CAREER FOLLOWERS
Male

Female

e They cherish health the most. They aim to
protect their health through their lifestyle. They
enjoy reading advice on what is beneficial and
what is harmful to their health.

AGE ¢ Business success is high on their value scale.
They are in favour of lifelong learning.

¢ They cannot imagine life without the Internet.
0,
L%  21% 2009% » Watching television is their favourite pastime.

15 % five atti -
10 % .o l . . 12% * They have a positive attitude towards adverti-
] ] no

¢ Advertising must provide the most important
information about the product.

18-24 25-34 35-44 45-54 55-64+ 65+

1) 2. AVERAGE MONTHLY STATISTICS 281.000
UNIQUE USERS PER DAY
REACH

356.000 1,9 mio

281.000 PAGEVIEWS

1.500.000
UNIQUE USERS PER MONTH
28.000 9.000
vizita.si Med.Over.Net mojaleta.si zdravje.online 9 min

TIME SPENT

LOOK AFTER YOUR HEALTH

PROPLUS®



Number 1 among women’s

portals

I 1. TARGET GROUP

GENDER

58 % 42 %

HIGH-ENERGY
VISITORS

Female

e They want to be attractive.
e They take care of their bodies.

AGE e They describe themselves as: energetic,
practical, responsible.
23% 9229, 21 % ¢ The Internet is their first source of information.

In their spare time they enjoy watching TV.
Advertising reminds them of products.

14 % 13 %
= ]

18-24 25-34 35-44 45-54 55-64+ 65+

3 2. AVERAGE MONTHLY STATISTICS

Reach
357.000
249993 218,547 205.000
140.547 145.000
73.263 67.000  51.000
zadovoljna.si metropolitan.si cosmopolitan.si  govori.se sensa.si elle.si hudo.com  citymagazine.si  aleteia.org planet-lepote.com

357.000 4 mio 2.600.000 11 min

UNIQUE USERS PER DAY PAGEVIEWS UNIQUE USERS PER MONTH TIME SPENT

IT’S NICE TO BE A WOMAN

PROPLUS®



PROPLUS®
PREMIUM PUBLISHER
i

THE RIGHT PARTNER FOR YOU

¢ \\e offer a wide range of solutions that will bring your brand closer to customers
In a creative way both online and on TV screens.

¢ \We offer consultation from the concept and all the way to the project
iImplementation.

¢ \\Ve design:
e Relevant content to improve your Google search ranking
e Attractive prize contests for the purpose of collecting contacts,
e (Campaigns that encourage purchases.

,Broad-reach campaigns are still the best way to drive
market share, which is in turn a key driver of profit.”

Les Binet
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Sources: SOZ, MOSS, IPSOS, DotMetrics, 10-75, jun - sep 2021
Official data of media houses




